
Remembrance: the act of remembering, the ability to 

remember, or a memorial. Recollection. 

  

A FEW YEARS BACK, MY WIFE DISCOVERED an 

estate sale in a nice neighborhood near our home. The 

house was listed through a real estate professional, and a 

company brought in to evaluate, price, and sell was 

clearing out its contents. The elderly gentleman had re-

cently passed, and his wife had died a few years earlier. 

They never had children, and their entire estate had been 

willed to a local church. No one existed that could claim 

the inheritance. As my wife, and soon afterwards myself 

browsed through the beautifully appointed home, we 

made several purchases, including an antique bench with 

matching chair, a nice oriental rug, and lamps. One item 

really caught my attention. As a photographer, I have an 

appreciation for old photos, and I came across an old, 

framed image of a child sitting in a chair. Black and 

white, touched up, likely from the early part of the twen-

tieth century. I was informed this was a portrait of the 

gentleman who had lived here. I purchased the framed 

image.  

My thoughts went to the couple, childless, and 

now gone. How will they be remembered? When I look 

at the old image, I wonder if anyone else has recollec-

tions of this couple that spent so many years together. 

Perhaps they were pillars in the church that they gener-

ously donated their worldly things to. Are they immor-

talized with a plaque or a display of photos? Was a child 

changed forever by an encouraging word from this cou-

ple in the distant past? How do I want to be remem-

bered? For those with children, it becomes a bit difficult 

to fade away into obscurity. A parent’s legacy is often 

passed down to children, both possessions and values. 

Successful individuals can usually look at a positive in-

fluence at home when reflecting on their successes. This 

is not always the case, but it is difficult to overcome ad-

versity at home. Kids will have the stories to pass down 

between generations. The photos will remain in the fam-

ily and the videos will keep memories alive. A new gen-

eration of genealogy buffs will emerge. Treasured arti-

facts of the past are kept for generations; the story be-

hind them becomes weaker and more fictional unless 

immortalized in writing. 

Remembrance is not necessarily a positive ac-

tion. The abusers are remembered for the pain they in-

flicted. A lack of caring for one’s family is not quickly 

forgotten. My experience has been for these types to be 

discussed less, allowing the individual to fade more into 

obscurity, as though he never existed—mere remnants of 

information that may be gone in a generation’s time. The 

word potential is not a positive legacy. 

  When life’s goals have been achieved, events have 

unfolded as planned, and one dies seemingly happy but in 

obscurity, aren’t they a success? Certainly they won’t be 

categorized a failure if no one is adversely affected by 

their life? Does one have to positively affect others to 

leave a successful legacy? Writers can touch many lives 

through books, artists can influence through paintings and 

sketches, and leaders can bring a profound influence upon 

a generation of people. What about those who live a mod-

est life out of the spotlight, then leave their portion to an 

organization that uses it for the benefit of others? Did they 

live up to their potential, or their calling in life? Perhaps 

through their words and actions many have been touched, 

and they never were aware. 

  Legacies are created one small piece at a time. 

Some touch lives, places, and things, and leave them better 

than they were found. Some destroy everything they 

touch, and then move on when all avenues of further ma-

nipulation are exhausted—another round of people and 

things to wreck. I will be remembered through my chil-

dren and the future generations, either for better or for 

worse. Helping others reach their goals is a noble cause, 

and it will lead to you reaching your own goals. The im-

pact an individual can have on their circle of influence is 

staggering, as it can trickle down for generations. What is 

my legacy? Through photographs, writing, and example to 

others.  
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IT IS NOT HARD TO TURN ON THE TELEVISION 

to hear news of soaring gas prices, the cost of war, air-

line woes and a slumping economy. It is enough it seems 

to keep anyone for traveling these days particularly inter-

nationally.  However, that is not the case.  Despite reces-

sion worries, travel trend watchers say Americans aren't 

giving up their vacation plans just simply being more 

cost conscious. With these economic challenges, comes 

creative ways to travel. The cruise lines, tour companies 

and resorts are stepping up to the plate with special deals 

and packages. Nationwide summer travel booking fig-

ures show most of the leading destinations this year are 

not linked to the euro. In addition, there are still coun-

tries and destinations where the U.S. dollar is strong. 

From the Caribbean and South America to Asia and sim-

ply staying in the U.S., there's still hope for an affordable 

vacation. The top spots include Alaska, Orlando, Can-

cun, Honolulu, Dominican Republic and Argentina. 

The cruise industry has been reaping good busi-

ness from vacationers attracted by the value of seeing 

several destinations in one trip and the ability to pay for 

the package in dollars before leaving.  The cruise indus-

try projects 12.8 million people will take a cruise this 

year, up 200,000 from last year. Do you remember as a 

child getting up in the wee hours of the morning to be 

piled into the family car to drive to a vacation destina-

tion? There is a surge in these “drive time” vacations 

again. Georgia and the surrounding states have beaches, 

mountains, state parks and lakes to explore. From a 

cruising perspective, the Atlanta area is an easy drive to 

such ports as Mobile, Jacksonville, Tampa, Charleston, 

and Port Canaveral. Here are some key things to remem-

ber when planning your trip: 

 

TRAVEL OFF-SEASON—Every destination has a season 

that is considered a “value season”. This means lower prices 

and fewer crowds. 

 

GO WHERE THE DOLLAR IS STRONG—Visit or cruise 

to such areas as the South America, Barbados, Jamaica, or 

Switzerland. Passports are required for international air travel.  

 

BUNDLE YOUR TRAVEL—Very often you can save 

money by booking package deals that include the airfare, ho-

tel, meals, car rental etc.  

 

USE PROMOTIONAL "CITY CARDS" TO SAVE ON 

ATTRACTIONS—Cities around the world offer City Cards/

Passes to tourists that promise savings through discounts on 

top tourist attractions and public transportation.  

BE CREATIVE WITH THE PLANNED ACTIVI-

TIES—Plan a picnic lunch, hike along a bubbling stream, 

fly kites on a windy day, or skip rocks across the mountain 

lake. 

 

TRAVEL WITH EXTENDED FAMILY OR WITH 

GROUPS OF FRIENDS—Split the car rental bill or car-

pool, split the room costs and take a half price vacation.  

 

SEEK THE ADVICE AND SERVICES OFA SEA-

SONED TRAVEL AGENT—Unlike a mega online travel 

seller, these experts not only provide invaluable and per-

sonalized service but can often times get unadvertised 

deals.  It is nice to be able to talk to the same person when 

you have a question.  

 

So plan ahead, seek advice and travel!  Don’t let the 

talk of recession or bad media take the place of truly 

enjoying time together with your family. Whether it is 

long weekend at the lake or a cruise to Alaska, relax 

and enjoy the escape from reality. It is amazing what 

being away from the cell phone, television, email, and 

work can do to regenerate the soul!  
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