
IT IS NOT HARD to turn on the television to hear news of a 

slumping economy. The bad news, it seems, is enough to keep 

anyone from traveling these days, particularly internationally. 

However, that is not the case. Despite recession worries, travel 

trend watchers say Americans aren’t giving up their vacation 

plans. They are being more cost conscious. With these eco-

nomic challenges I thought I would revisit this topic and reiter-

ate creative ways to travel. The cruise lines, tour companies 

and resorts are stepping up to the plate with special deals and 

packages. Nationwide spring travel booking figures show most 

of the leading destinations this year are not linked to the euro. 

In addition, there are still countries and destinations where the 

U.S. dollar is strong. From the Caribbean and South America to 

Asia and simply staying in the U.S., there's still hope for an 

affordable vacation. The top spots include Alaska, Orlando, 

Cancun, Honolulu, Dominican Republic and Argentina. 

The cruise industry has been reaping good business 

from vacationers now attracted by the value of “drive time” 

vacations. The cruise industry projects 12.8 million people will 

take a cruise this year, up 200,000 from last year. Do you re-

member as a child getting up in the wee hours of the morning 

to be piled into the family car to drive to a vacation destina-

tion? There is a surge in these “drive time” vacations again.      

As mentioned before, Georgia and the surrounding states have 

beaches, mountains, state parks and lakes to explore. From a 

cruising perspective, the Atlanta area is an easy drive to such 

ports as Mobile, Jacksonville, Tampa, Charleston, and Port 

Canaveral. Here are some key things again to remember when 

planning your trip: 

 

1. Travel off-season. Every destination has a season that is 

considered a “value season”. This means lower prices and 

less crowds. January and September are great months to 

find great travel rates. 

2. Go where the dollar is strong. Visit or cruise to such 

areas as the South America, Barbados, Jamaica, or Swit-

zerland. Passports are required for international air travel. 

3. Make it a surprise! This is the perfect time to plan next 

year’s trip and stay within budget. Also, you can present a 

gift certificate at the holidays and have the family help 

plan the actual trip. 

4. Book a travel package.  Very often you can save money 

by booking package deals that include the airfare, hotel, 

meals, car rental, etc. 

5. Use promotional "City Cards" to save on attractions. 

Cities around the world offer City Cards/Passes to tourists 

that promise savings through discounts on top tourist at-

tractions and public transportation. This is especially true 

for Orlando.  

6. Be creative with the planned activities. Plan a picnic 

lunch, hike along a bubbling stream, fly kites on a windy 

day, or skip rocks across the mountain lake. 

7. Travel with extended family or with groups of friends. 

Split the car rental bill or carpool, split the room costs and 

take a half price vacation. Or rent a house together on the 

beach during off season. 

8. Seek the advice and services of a seasoned travel agent. 

Unlike a mega online travel seller, these experts not only 

provide invaluable and personalized service but can often 

times get unadvertised deals. It is nice to be able to talk to 

the same person when you have a question.   

 

So plan ahead, seek advice and travel! Don’t let the economy 

or bad media take the place of truly enjoying time together with 

your family. Whether it is long weekend at the lake or a cruise 

to Caribbean, relax and enjoy the escape from reality. It is 

amazing what being away from the cell phone, television, e-

mail, and work can do to regenerate the soul! 
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SIX-HUNDRED-THOUSAND more jobs were lost in January. 

More than three and a half million Americans have been left 

jobless since this debacle on Wall Street began ─ the most in 

thirty-four years ─ and the experts claim we’ve not yet reached 

the halfway point in our economic recovery. I wonder if we 

can. I’ve perhaps insulated myself from these staggering num-

bers, telling myself my job is secure even as I’ve watched 

many of my own colleagues be given the pink slip from my 

company. Yet hearing these numbers, I wonder when, or if, my 

turn will come. Eighteen more months to endure. 

A coalition of Democrats and some Republicans reached a 

compromise this past weekend that trimmed billions in spend-

ing from an earlier version of the Senate economic stimulus 

bill. A vote is expected to come on Tuesday. 

On Larry King the other night, Steve Forbes, chairman and 

CEO of Forbes, blasted Obama’s plan, claiming it was put to-

gether in haste and that several similar plans put forth during 

the 1990s in Japan failed; while Eric Schmidt, CEO of Google, 

liked it, stating it puts the money into the hands of those who 

need it most. Which of them is right in his assessment? 

I don’t pretend to have the answer, nor do I have a clue as 

to whether the president’s plan, or the Senate’s plan, is the right 

plan long-term. Jobs, banking, foreclosures I know are of im-

mediate concern. I understand something must be done 

quickly, but I caution against taking action for the sake of tak-

ing action. Any plan passed must provide long-term benefit and 

not just short-term relief. 

Schmidt claims the American economy is more resilient 

than Japan’s, and that the American businessman is more inno-

vative, which, to me, sounds like arrogant American propa-

ganda. 

In the 1970s, when Japan first started exporting automo-

biles to this country, they were laughed at, called great imita-

tors but poor innovators. In less than a decade, the American 

automotive industry was scrambling to catch up with Japanese 

technology. 

If similar plans failed to work in Japan, why would we 

think they can here? 

Any plan should be debated, amended, streamlined, re-

worked like a Hollywood screenplay, until Congress and Presi-

dent Obama alike are confident that they can put forth the best 

plan possible to bring the best possible results, to the country’s 

benefit. 

The national news reports that Obama’s brief honeymoon 

is over, that he’s ruffled enough pachyderm feathers in trying 

to get his plan pushed through, a mere two weeks into his presi-

dency to last four more years. But really, this isn’t about par-

ties, at least it shouldn’t be. This is about our economy and the 

future of America. The past has been ugly with avarice, and I 

hope we never go back to the way it once was, business as 

usual, he with the most toys wins. 

My sincere hope is that something better will rise up 

out of the ashes of what once was ─ something more akin 

to what my father fought for in World War II. 
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